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Part A

Answer all questions.
Each question carries 2 marks.

Define marketing.

List out product hierarchy level.
Define ‘strategy’. A

What are the motives for bﬁying ?

What is sales force ?

Part B
Answer any four questions.
Each question carries 5 marks.
Explain marketing scope and tasks.
Explain the concept of market and mérketing.
Explain market segmentation levels. -
What is market targeting ?
What is marketing research ?

Explain the terms publicity and public relations.

Part C
Answer all questions.
(a) Explain about marketing environment factors.
V Or

(b) Discuss customer and societal marketing concepts.
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(4 x 5 = 20 marks)

Turn over




13.

14.

15.

(a)

(b)

(b)
(a)

(b)

Explain market segmentation procéss.
Or
Explain about éorporate and division strategic planning.

Explain the factors influencing buyer behavior.
Or

Explain marketing sfrategies for different stages of product life cycle.

Discuss sales promotion strategies.
Or
What is advertising ? Explain the classifications behind advertising.
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